
Lessons from London 2012: 

Fact, Fantasy and Legacy 
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14th August 2012

ñOlympics should be for Britain what Usain 

Bolt is for athleticsé.(It will) help pull in 10 

million more foreign touristsó

ò In Shakespeareõs words: ôOn such a full sea 

are we now afloaté We must take the current 

when it serves, or lose our venturesõó

http://www.etoa.org/etoa2/e/home.asp
http://www.etoa.org/etoa2/e/home.asp


2005

ÅWin Win Win for tourism

- òBefore, during and after the gamesó

ÅOne Million extra visitors

ÅFour Billion television viewers

ÅLegacy of increased tourism for years 

afterwards
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One Million extra visitors

Source: PWC, UK hotels forecast 2011 and 2012: How big a party for hotels in 2012? March 2011, p8.
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Athens ð15,000 bedrooms
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Extra Room Nights
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July 2012

òOne million extra visitors dailyó

òDonõt get caught outó
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Extra Visitors
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2012 Impact
v

2011
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Television Audience
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Global population 2004

6.5 billion

1.6 billion had no electricity.

ð300 million were under five years old.
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Audited Figure 127 million

Audited viewing figures Athens

USA, 27m

Australia, 2m
Rest of the world, 

76m

Germany, 13m

UK, 6m

France, 3m

Canada, 1m

Average viewers. Source: Viewer Track report 2005
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Television Audience
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Legacy - Sydney

http://www.etoa.org/etoa2/e/home.asp
http://www.etoa.org/etoa2/e/home.asp


60%

70%

80%

90%

100%

110%

120%

130%

140%

%
 c

h
a

n
g

e
 (

In
d
e

x
 y

e
a

r 
2

0
0

0
=

1
0

0
%

)

Year

International visitor arrivals to Australia and New Zealand

Australia

New Zealand

Legacy

http://www.etoa.org/etoa2/e/home.asp
http://www.etoa.org/etoa2/e/home.asp


Mega Events Donõt Always Fit

Abnormal

ðSuspend normal business

ðCollide with capacity constraints

Temporary

ðDemand permanent infrastructure

ðPlace irregular demands on service economy
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Commercially Extravagant

ðDistorts demand patterns

ðInvestigator bias means that surveys look to 

prove a point rather than reflect reality

ðData measurement error
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Highest Political Stakes
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What legacy for London tourism?
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Å Source: IPS statistics on VisitBritain website
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Source: ONS 

Overseas residents' visits to UK

Visits (thousands)
% change from 

year earlier
9ŀǊƴƛƴƎǎ       όϻ 

million)
% change from 

year earlier

Seasonally adjusted

January 2,620 +7 1,480 +9

February 2,480 0 1,460 +1

March 2,580 -2 1,470 -3

April 2,860 +10 1,590 +14

May 2,670 +7 1,590 +7

June 2,360 -11 1,490 -4

July 2,470 -6 1,490 -8

August 2,420 -5 1,770 +12
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